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A Groundbreaking Pricing Model for the New Business L andscape
Why would any customer choose Brand X over Brand Y, regardless of price? In a word: Value.

When customers feel they are getting good value from your product or service, they are more than happy to
pay more—which is good news for you and your business. Even in today’s global market—with its
aggressive competitors, low-cost commaodities, savvy consumers, and intangible digital offerings—you can
outsell and outperform the rest using Value-Based Pricing. Done correctly, this method of pricing and selling
helps you:

- Understand your customers' wants and needs

- Focus on what makes your company different

- Quantify your differences and build a value-based strategy
- Communicate your value directly to your customers

Now more than ever, it is essential for you to reexamine the reality of the value you offer customers—and
this step-by-step program shows you how.

Developed by global consultants Harry Macdivitt and Mike Wilkinson, Value-Based Pricing identifies three
basic elements of the Value Triad: revenue gain, cost reduction, and emotional contribution. By delivering
these core values to your customers—through marketing, selling, negotiation, and pricing—you can expect
an increase in profits, productivity, and consumer goodwill. These are the same value-based strategies used
by major companies such as Philips, Alstom, Siemens, and Virgin Mobile. And when it comesto today’s
more intangible markets—such as consulting services or digital properties like e-books and music
files—these value-based strategies are more important than ever.

So forget about your old pricing methods based on costs and competition. Once you know your own
value—and how to communicate it to others—everybody profits.
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From reader reviews:
Rita Dubois:

Have you spare time for the day? What do you do when you have alot more or little spare time? Y ep, you
can choose the suitable activity for spend your time. Any person spent their particular spare time to take a go
walking, shopping, or went to the actual Mall. How about open or maybe read a book allowed Vaue-Based
Pricing: Drive Sales and Boost Y our Bottom Line by Creating, Communicating and Capturing Customer
Vaue? Maybe it isto be best activity for you. Y ou recognize beside you can spend your time with your
favorite's book, you can smarter than before. Do you agree with their opinion or you have various other
opinion?

Arielle Griffin:

Here thing why that Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating,
Communicating and Capturing Customer Value are different and trustworthy to be yours. First of al looking
at abook is good however it depends in the content than it which is the content is as delicious as food or not.
Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating, Communicating and Capturing
Customer Value giving you information deeper and different ways, you can find any e-book out there but
thereis no publication that similar with Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by
Creating, Communicating and Capturing Customer Value. It gives you thrill reading through journey, its
open up your eyes about the thing in which happened in the world which is perhaps can be happened around
you. It is possible to bring everywhere like in recreation area, café, or even in your way home by train. When
you are having difficultiesin bringing the branded book maybe the form of Value-Based Pricing: Drive Sales
and Boost Y our Bottom Line by Creating, Communicating and Capturing Customer Value in e-book can be
your alternate.

Marvin Boyer:

In this age globalization it isimportant to someone to receive information. The information will make
anyone to understand the condition of the world. The condition of the world makes the information much
easier to share. You can find alot of referrals to get information example: internet, newspaper, book, and
soon. You will see that now, alot of publisher which print many kinds of book. The particular book that
recommended to you is Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating,
Communicating and Capturing Customer Vaue this guide consist alot of the information in the condition of
thisworld now. That book was represented so why is the world has grown up. The language styles that writer
valueto explain it is easy to understand. Typically the writer made some research when he makes this book.
Here iswhy this book suited all of you.

Norma Eberhart:

Isit anyone who having spare time subsequently spend it whole day through watching television programs or



just laying on the bed? Do you need something totally new? This Value-Based Pricing: Drive Sales and
Boost Y our Bottom Line by Creating, Communicating and Capturing Customer Value can be the reply, oh
how comes? A book you know. Y ou are therefore out of date, spending your free time by reading in this new
erais common not a nerd activity. So what these ebooks have than the others?
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