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Bachelor Thesis from the year 2011 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1,3, Otto Beisheim School of Management
Vallendar, language: English, abstract: This thesis aims at looking into the reactions and discussions
regarding the proposed service-dominant logic (S-D logic) in more detail. Seven years after the initial
publication in the Journal of Marketing, no comprehensive overview of the existing literature has yet been
made. How did long-established scholars respond to the suggestions and findings of Vargo and Lusch? Was
it rather positive or negative? What needs to be done in the future in order to actually implement a service-
centered thinking? In the following chapters, I will introduce the basic ideas of S-D logic, followed by a
detailed state-of-literature to capture the various publications that arose from the initial Vargo and Lusch
article. The vast majority of marketing research (one could name it “mainstream” marketing research) is
concerned with consumer, or B2C, marketing. But what about business-to-business relationships? It is
interesting to figure out whether the concepts of a service-dominant logic display similarities with concepts
of B2B marketing and whether they could successfully be adopted in B2B markets. This is what I am going
to examine in the last part of this thesis.
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From reader reviews:

Susan Roundy:

The book The Service Dominant Logic of Marketing: Literature Review and Similarities with Business-to-
Business Marketing can give more knowledge and also the precise product information about everything you
want. So just why must we leave the great thing like a book The Service Dominant Logic of Marketing:
Literature Review and Similarities with Business-to-Business Marketing? A few of you have a different
opinion about e-book. But one aim which book can give many details for us. It is absolutely right. Right
now, try to closer with your book. Knowledge or data that you take for that, you may give for each other; it is
possible to share all of these. Book The Service Dominant Logic of Marketing: Literature Review and
Similarities with Business-to-Business Marketing has simple shape however you know: it has great and big
function for you. You can look the enormous world by wide open and read a publication. So it is very
wonderful.

Kenneth Quisenberry:

This book untitled The Service Dominant Logic of Marketing: Literature Review and Similarities with
Business-to-Business Marketing to be one of several books which best seller in this year, here is because
when you read this reserve you can get a lot of benefit onto it. You will easily to buy this book in the book
store or you can order it by way of online. The publisher with this book sells the e-book too. It makes you
more easily to read this book, because you can read this book in your Mobile phone. So there is no reason to
you to past this publication from your list.

Patricia Morales:

The reason why? Because this The Service Dominant Logic of Marketing: Literature Review and
Similarities with Business-to-Business Marketing is an unordinary book that the inside of the e-book waiting
for you to snap this but latter it will jolt you with the secret the item inside. Reading this book beside it was
fantastic author who also write the book in such incredible way makes the content inside easier to
understand, entertaining means but still convey the meaning fully. So , it is good for you for not hesitating
having this any longer or you going to regret it. This unique book will give you a lot of rewards than the
other book include such as help improving your skill and your critical thinking technique. So , still want to
postpone having that book? If I have been you I will go to the book store hurriedly.

Armando Morris:

As we know that book is significant thing to add our understanding for everything. By a publication we can
know everything we wish. A book is a pair of written, printed, illustrated as well as blank sheet. Every year
had been exactly added. This guide The Service Dominant Logic of Marketing: Literature Review and
Similarities with Business-to-Business Marketing was filled concerning science. Spend your free time to add
your knowledge about your scientific research competence. Some people has diverse feel when they reading



a new book. If you know how big advantage of a book, you can truly feel enjoy to read a e-book. In the
modern era like right now, many ways to get book which you wanted.
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